
®

SeaStar Solutions 
Graphic Standards 2016



1          The focus of a visual identity at any  

          company is usually its logo, but the 

	 	 								following	pages	reflect	a	comprehensive

                        identity system - including logo and 

                                     word mark, typefaces, color palettes and  

          design templates - for presenting 

          information logically and consistently. 

These standards will enable SeaStar Solutions to achieve clarity, 

accuracy	and	efficiency	in	all	print	and	electronic	communications.	

Implementation of these standards will develop greater awareness 

of the company as a whole while enabling divisions, departments 

and programs to communicate effectively as distinct entities.

Vision for Graphic Design Standards

Perhaps the most powerful, tangible evidence of an organization’s 

promise is its visual identity. This guide was developed to ensure 

that who we are and how we are perceived are one and the same. 

By using this guide, you will not only help solidify our identity but 

also help us realize our ideals.

In order to create and build the brand for SeaStar Solutions, the 

standards and guidelines presented in this manual are important 

and expected to be followed by everyone. 

Embracing and following these standards will be advantageous to 

the entire company, allowing us to achieve clarity and 

effectiveness in all print and electronic communications.

It is impossible to cover all potential uses and applications of the 

new identity; therefore, this manual is intended to be an 

introduction and a guide to basic components of the identity 

system. 

Our commitment to establishing a successful graphic identity 

will be demonstrated in the brand identity we produce. When the 

graphic system is fully implemented, the identity will consistently 

distinguish all publications and advertising, all print, electronic and 

audio-visual materials.

Central Points

The	Company	logo,	motto,	word	mark,	and	official	symbols	are	the	

only graphics approved to represent our company.  No one is

permitted to develop their own logos. The design or use of any 

other logo representing the company is prohibited.

The logo and word mark may be used individually or combined in 

the manner shown in this guide. No other combinations are 

permitted.  Use only approved digital art of the logo and word 

mark.

Quality and Coordination

The Marketing Department will oversee the graphic design 

standards to ensure we maintain graphic design awareness, 

consistency and excellence. Please direct your questions and 

requests for information to the SeaStar Solutions Marketing 

Department.

why use Graphic Standards?
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Star                                            Text

icon Logo Type - Based on Arial Regular

Black 30% bespoke adjustments

Black 60% SEASTAR - C100 M75 Y0 K20

Solid Black SOLUTIONS - Black 60%

®

LOGO, TYPEFACE AND COLOR GUIDES

our identity

SeaStar Solutions® logo.

The	eight	sided	Star	is	designed	specifically	to	provide	a	cohesive	

center point for our brands.

SeaStar® is a recognized trade mark throughout the marine 

industry.

Strong graphic elements reinforce direction and movement.

making 
our mark

03 04

graphic engineering

LOGO, TYPEFACE AND COLOR GUIDES

Our SeaStar Solutions® logo is the mark of our visual identity. 

The usage of the basic elements should always be in accordance 

with the guidelines outlined in this Design Manual. Each visual 

element can strengthen or weaken our public image. Therefore, 

it is essential that we produce all visual communication under the 

direction of the outlines set out in the following pages, in order not 

to compromise our identity.

Precision engineered elements collectively create quality 

performance when working together

precision 
parts



our operating marine businesses
Hydraulic Steering Systems
Engine and Drive Parts
Shields Hose
Mechanical Steering
Controls and Cables

our brands

LOGO, TYPEFACE AND COLOR GUIDES

®

®

® Sierra Marine Engine and Drive Parts
Over 6000 parts.

SeaStar
Superior outboard hydraulic steering systems.

BayStar
Hydraulic steering for lower powered outboards.

Optimus EPS
High performance hydraulic steering systems.

Xtreme Mechanical Steering
The best mechanical steering systems.

NFB
Our registered ‘No Feed Back’ Logo, for mechanical 

steering systems.

Shields Hose
The best quality marine hoses.

OnBoard Rewards
Dealers build reward points through our OnBoard Rewards 

program.

INCA Molded Products INC
Manufacturers	of	the	first	permanently	installed	cross-linked	

polyethylene fuel tank in the marine industry.

BluSkies
Marine Fuel tanks and fuel systems.

SeaStar Solutions® provides a cohesive center point for our core 

businesses.

precision 
parts

our ethos 
making

LOGO, TYPEFACE AND COLOR GUIDES

nfb

nfb
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isolation area

®

SeaStar - CMYK - Blue 
C - 100%
M - 75%
Y - 0
K - 20%

Pantone Blue - 280

Solutions - Dark Gray
K - 60%
Pantone Cool Grey 11

Star - Light Gray 
K - 30%
Pantone Cool Grey 6

Star - Dark Gray
K - 60%
Pantone Cool Grey 11

Star - Black
K - 100%

CMYK Preferred use of the logo.

The Logo should not be 

reproduced less than 1” width

If you have a requirement for a 

smaller logo contact: 

SeaStar Solutions

Protective area - allow free space around logo

RGB - Blue
R - 0
G - 69
B - 140

color program

®

®

CMYK - Blue 
C - 100%
M - 75%
Y - 0
K - 20%

Pantone Blue - 280

Light Gray 
K - 30%
Pantone Cool Grey 6
Use for the Sierra and 
Shields Grey Logos

Dark Gray
K - 60%
Pantone Cool Grey 11
Also for all other single 
color Grey logo’s

Black
K - 100%

CMYK - Orange
M - 55%
Y - 100%

Pantone Orange - 021

Here is an example of how the isolation area 

protects the way a logo is viewed. 

If the logo is crowded with text, images or 

graphics it can become lost or overpowered, 

loosing the impact, clarity and purpose of the 

identity.

®

®

Primary Colors

Complementary Colors

RGB - Orange
R - 246
G - 139
B - 31

allowing 
space

LOGO, TYPEFACE AND COLOR GUIDES
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LOGO, TYPEFACE AND COLOR GUIDES

single color dark backgrounds - ‘keyline’ logo

Black
K - 100%

Pantone Blue - 280

Gray - 60% Black or 
Pantone Cool Gray 11

White reversed

When a single color version is required we have provided 4 colors, 

Black, Blue, Gray and White.

®

®

®
With a dark background use the ‘Keyline’ version.

The area of isolation still applies. Avoid text and elements

interfering with the logo.

adding 
impact

LOGO, TYPEFACE AND COLOR GUIDES
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typography - general use typography - designers
Arial  - Easy to read, contemporary sans serif design.

Arial contains more humanist characteristics than many of its 

predecessors and as such is more in tune with modern thinking  

and styles. The overall treatment of curves is softer and fuller than 

in most industrial style sans serif faces. Terminal strokes are cut 

on the diagonal which helps to give the face a less mechanical 

appearance. Arial is an extremely versatile family of typefaces 

which can be used with equal success for text setting in reports, 

presentations, magazines etc, and for display use in newspapers, 

advertising, promotions and digital media.

Arial Regular

SeaStar Solutions

Arial Italic

SeaStar Solutions

Arial MT Pro Medium

SeaStar Solutions

Arial Bold

SeaStar Solutions

Arial Bold Italic

SeaStar Solutions

Arial Black       

SeaStar Solutions

Titles

Arial MT Pro Medium - 25pt with 30pt leading - (preferred)

SeaStar Solutions

Headings

Arial MT Pro Medium - 16pt with 20pt leading - (preferred)

SeaStar Solutions

Arial Bold - 16pt with 20pt leading

SeaStar Solutions

Arial Black - 16pt with 20pt leading 

SeaStar Solutions

Sub Headings
Arial Bold - 12pt with 15pt leading

SeaStar Solutions

Body Text 
Arial Regular - 9pt with 15pt leading - (preferred)

SeaStar Solutions

Arial MT Pro Medium - 9pt with 15pt leading

SeaStar Solutions

Titles adjusted type
Vertical scale 80% 

Horizontal 100%

Tracking set to 0

Arial MT Pro Medium - 25pt with 25pt leading - (preferred)

SeaStar Solutions
Headings adjusted type
Vertical scale 80% 

Horizontal 100%

Tracking set to 0

Arial MT Pro Medium - 16pt with 16pt leading - (preferred)

SeaStar Solutions

Arial Bold - 16pt with 16pt leading

SeaStar Solutions

Arial Black - 16pt with 16pt leading 

SeaStar Solutions

Sub Headings
Arial Bold - 12pt with 15pt leading

SeaStar Solutions

Body Text
Vertical scale 100% 

Horizontal 100%

Tracking set to 0

Arial Regular - 9pt with 15pt leading - (preferred)

SeaStar Solutions

Arial MT Pro Medium - 9pt with 15pt leading

SeaStar Solutions

RS
arial, easy 
to read

LOGO, TYPEFACE AND COLOR GUIDES
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identity position - why top left

LOGO, TYPEFACE AND COLOR GUIDES

identity position - centered
Western language users read left-right, top down. This has also 

transposed to website designs. The other common analogy, a 

store front still (mainly) has the logo at the top.

It’s therefore important to establish common usage to create a 

cohesive outward impression. 

Stationary items should consistently show the logo in the top left

Examples include:

Word doc letterhead

Word doc Bulletin

Word doc Memo

Internal News Bulletins

Printed Business cards

see layouts/stationary for 

full grid specifications section 2 p43

There will not be many instances where we use the identity in a 

centered position. Used mainly when you want to draw attention to 

the identity as the key feature ie: a corporate advertisement about 

SeaStar Solutions.

13 14

A STAR IS BORN

The new SeaStar Solutions ‘Star’ will provide energy 
and core strength to support its brands and products.

www.seastarsolutions.com

®
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incorrect use of the identity
Simple do’s and don’t’s will help maintain the clarity of the identity.

These are some of the more obvious ways in which the identity 

can be badly misrepresented.

®

Don’t use the identity over a background that’s 
darker or dominant

®

Don’t write or apply graphics over or around the 
identity

Don’t write

®

Don’t use the identity where definition is not clear

®

Don’t use the single color identity when 
printing in 4 color process

®

Don’t place the identity over imagery

15

Don’t use the identity under 1” width

®

LOGO, TYPEFACE AND COLOR GUIDES

correct use of the identity

Use the 4 color identity where the background is 
adjusted

Always keep to the area of isolation

®

Use the ‘Keyline’ identity for clarity

Don’t write

®

don’t do

®

Use the single color identity only when printing in 
single color

®

Use the ‘Keyline’ identity where the 
background is darker or dominant

®

Basic principles should be adhered to, for example the identity 

should	be	clear	and	defined	against	backgrounds.	Below	are	

examples of how to correctly apply the identity.

16

Use the ‘Mini logo at 100%’ for small scale 
applications



incorrect use of typography correct use of typography

LOGO, TYPEFACE AND COLOR GUIDES LOGO, TYPEFACE AND COLOR GUIDES

Impact heading

In modern times, typography has been put into motion. 

In	film,	television	and	online	broadcasts	adding	emotion	to	mass	

communication.

With good typography, text is composed to create a readable, 

coherent, and visually satisfying whole that works invisibly, without 

the awareness of the reader. Even distribution of typeset material, 

with a minimum of distractions and anomalies, is aimed at 

producing clarity and transparency.

see layouts/brochures 

for examples section 2 p32

In typography, color is the overall density of the ink on the page, 

determined mainly by the typeface, but also by the word spacing, 

leading and depth of the margins.

Text layout, tone or color of the set text, and the interplay of text 

with the white space of the page in combination with other graphic 

elements impart a “feel” or “resonance” to the subject matter. 

Typographers are also concerned with binding margins, paper 

selection and printing methods when determining the correct color 

of the page.

Legibility ‘refers to perception’ 

Readability ‘refers to comprehension’ 

Typographers aim to achieve excellence in both.

Use our color range with typography. 

60% black heading.

don’t do

don’t use other typefaces
don’t use other colors

too much information..
In a brochure or advertisement can put the customer off.

Overload of technical information without illustrations and/or

images to reinforce points of interest will loose customers 

attention.

• Bullet points
• Keep it simple and concise
• Features and benefits

Body Text:

Arial Regular - 9pt with 15pt leading - (preferred)

SeaStar Solutions

Arial MT Pro Medium - 9pt with 15pt leading

SeaStar Solutions

17 18
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using the ‘globe’ logos
Our genuine globe logo’s are used for product endorsement, 

primarily for packaging but can also be added to product technical 

information, data sheets and product brochures.

The genuine globe logo’s are designed to give reassurance to 

customers that they’re using a quality, well built product.

LOGO, TYPEFACE AND COLOR GUIDES

genuine products

Genuine Solutions
 
Genuine 
SeaStar Solutions

®

SeaStar     Shields           Sierra All 4 globe logos are available in 
color and single color versions

Examples of good use of a 

GENUINE SEASTAR globe

(not to scale)

For backgrounds

Use as a 10-20% tint of black

Solid Black

Pantone 280 Blue

White reversed

19 20

Genuine Products are 
endorsed with our 
Original Equipmet logo
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the symbol as a graphic device
You can use the ‘Star‘ symbol on its own.

Use the same guides and principles for the symbol as the identity.

Please refer to page 17-18 for do’s and don’t’s.

The symbol requires an area of isolation when used as a main 

component but can be used in the background as a graphic 

element.

Using the symbol on its own
As the ‘Star’ becomes more widely recognized it can be used 

independently of the full identity.

Some examples of good use of the ‘Star’ logo:
Protective area - allow free space around logo

don’t

LOGO, TYPEFACE AND COLOR GUIDES

the symbol as a graphic element

Graphic element
Some examples of good use of the ‘Star’ logo as a graphic 

element.

Graphic element
Some examples of good use of the ‘Star’ logo as a graphic 

element set to 20% of solid.

21 22



our mechanical steering brands

LOGO, TYPEFACE AND COLOR GUIDESLOGO, TYPEFACE AND COLOR GUIDES

nfb
You will see the ‘Star’ brand across our Mechanical steering 

packaging and products.

Easy to recognize as part of the SeaStar Solutions® family using 

the colors and typeface according to these guidelines pages 7-8.

Where the logo’s are restricted in size use the smaller versions 

for clarity. 

Logo pack contains various colors and sizes.

making 
our mark

uniformity
Star                                            Text

icon Logo Type - Based on Arial bold italic

Black 30% bespoke adjustments

Black 60% Black 60%

Solid Black Blue C100 M75 Y0 K20

23 24

Dark Gray text

Star ref page 7   Blue ref page 8

nfb

nfb
nfb
nfb



hydraulic steering brands

LOGO, TYPEFACE AND COLOR GUIDESLOGO, TYPEFACE AND COLOR GUIDES

Under	the	SeaStar	Hydraulic	Steering	brand	there	are	specific	

logo’s	to	use	for	specific	products.

Use the supplied logos in the logo pack.

Follow the same guidelines as the SeaStar Solutions Logo pages 

7-8.

25 26

Under	the	Sierra	brand	there	are	specific	logo’s	to	use	for	specific	

products.

Use the supplied logos in the logo pack.

sierra & sierra product brands

®

2 spot color without shadow
Pantone 021C orange
White

4 spot color with shadow
Pantone 021C orange
Cool Grey 9
Cool Grey 11
White

1 spot color without shadow
Pantone 021C orange

RGB - Blue
R - 0
G - 69
B - 140

CMYK - Blue 
C - 100%
M - 75%
Y - 0
K - 20%

Pantone Blue - 280

Light Gray 
K - 30%
Pantone Cool Grey 6
Use for the Sierra and 
Shields Grey Logos

Dark Gray
K - 60%
Pantone Cool Grey 11

Black
K - 100%

CMYK - Orange
M - 55%
Y - 100%

Pantone Orange - 021

Primary Colors

Complementary Colors

RGB - Orange
R - 246
G - 139
B - 31



shields

LOGO, TYPEFACE AND COLOR GUIDESLOGO, TYPEFACE AND COLOR GUIDES

27 28

inca molded products
Shields Hoses are key to the SeaStar Solutions® extensive

product range. Use the colors according to these guidelines page 

26.

Logo pack contains various colors and formats.

INCA Molded Products, INC. is an acquisition by SeaStar 

Solutions®. Use the colors according to these guidelines pages 

7-8.

Logo pack contains various colors and formats.
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BluSkies Marine Fuel tanks and fuel systems

BluSkies is a recent acquisition for SeaStar Solutions®. Use the 

colors according to these guidelines pages 7-8.

Logo pack contains various colors and formats.

29 30



LAYOUTS FOR DESIGNERS

for designers

LAYOUTS FOR DESIGNERS

layouts and grids

2
    The following section covers  

    grid layouts and guidelines 

    for designers and art workers.

	 	 	 	 Without	stifling	creativity,	the		

    following grids and layouts 

    will give pointers to form a 

    uniform look to our literature, 

    stationary, web design and 

    social media.

    Quality is key, when using  

    quality imagery and design 

this	can	only	reflect	our	company’s	outward	image	at	all	times.

Creating a uniform for the company

Product impact brochures Product technical data sheetProduct semi technical information brochure

31 32



LAYOUTS FOR DESIGNERS

standard product brochure cover

LAYOUTS FOR DESIGNERS

standard product brochure grid
4 page semi technical information brochure
(scaled down) -Templates available

Highlight column for products or features

Identity position 1

Brand position 1

Brand position 2

Main image

8.5 inches wide x 11 inches deep

Depth 0.3”

↑
Depth 1.375”
↓

←Width	1.875”	→Width	0.05”→

↑
Depth 1.25”
↓

↑
Variable information
↓

←Width	1.7”	→

Sub headings

Sub headings

Arial Regular 

11pt

PRODUCT HEADINGS
TITLES

EXTRA SUB HEADINGS IF 
REQUIRED

↑

Main headings

Arial MT Pro Medium caps

17pt with 17pt leading

set vertical scale 80%

Extra sub headings

Arial MT Pro Medium caps

12pt with 12pt leading

set vertical scale 80%

Use our color range

30% black

60% black

Black

Blue

Orange

Main image

↑
Depth 0.75”
↓

Width	0.3”	→

33 34



LAYOUTS FOR DESIGNERS

standard product brochure spread

LAYOUTS FOR DESIGNERS

standard product brochure grid
4 page and 6 page examples - Templates available � 8.5 inches wide x 11 inches deep

Set up for InDesign

Page size 11” x  8”

2 column spreads with 0.16” gutter

All margins 0.5” 

Use our color range

30% black

60% black

Black

Blue

Orange

Titles
Vertical scale 80% 

Horizontal 100%

Tracking set to 0

Arial MT Pro Medium - 25pt with 25pt 

leading - (preferred)

YOKO - for impact 
(not adjusted)

Headings
Vertical scale 80% 

Horizontal 100%

Tracking set to 0

Arial MT Pro Medium - 16pt with 16pt 

leading - (preferred)

Arial Bold - 16pt with 16pt leading

Arial Black - 16pt with 16pt leading 

Sub Headings
Arial Bold - 11-12pt with 15pt leading

Body Text
Vertical scale 100% 

Horizontal 100%

Tracking set to 0

Arial Regular - 9pt with 15pt leading - 

(preferred)

Arial MT Pro Medium - 9pt with 15pt 

leading

Headings

Sub Headings

Body text Arial Regular

Examples

Branding

Titles

titles

Examples

35 36



LAYOUTS FOR DESIGNERS

product impact brochure

LAYOUTS FOR DESIGNERS

product impact brochure grid
4 page semi technical information brochure
(scaled down) - Templates available �

Highlight area if required

Identity position 1

Main image

8.5 inches wide x 11 inches deep

Banner flash if required

Yoko

Arial MT Pro 

12 with 16pt leading 

set vertical scale 80%

Main titles  - Arial MT Pro Medium 

set vertical scale 80% 30pt

YOKO 44pt 

Use either typeface its own or 

both as shown

Use our color range

30% black

60% black

Black

Blue

Orange

Main image

Use quality images only

NEWPRODUCT DESCRIPTION

↑
Depth 2.2”
↓

Area for brandsAdditional image if required

37 38

↑
Depth 1.25”

↓
↑
Depth 0.75”
↓

®

←Width	1.875”	→



LAYOUTS FOR DESIGNERS

product impact brochure spread

LAYOUTS FOR DESIGNERS

product impact brochure grid
4 page example - Templates available � 8.5 inches wide x 11 inches deep

Set up for InDesign

Page size 8.5” x  11”

2 column spreads with 0.16” gutter

All margins 0.5” 

Use our color range

30% black

60% black

Black

Blue

Orange

Titles
Vertical scale 80% 

Horizontal 100%

Tracking set to 0

Arial MT Pro Medium - 25pt with 25pt 

leading - (preferred)

Headings
Vertical scale 80% 

Horizontal 100%

Tracking set to 0

Arial MT Pro Medium - 16pt with 16pt 

leading - (preferred)

Arial Bold - 16pt with 16pt leading

Arial Black - 16pt with 16pt leading 

Sub Headings
Arial Bold - 12pt with 15pt leading

Body Text
Vertical scale 100% 

Horizontal 100%

Tracking set to 0

Arial Regular - 9pt with 15pt leading - 

(preferred)

Arial MT Pro Medium - 9pt with 15pt 

leading

Headings

Sub Headings

Body text Arial Regular

Titles

Titles
titles
YOKO - for impact 
(not adjusted)

Examples

Branding

Main image

Use quality images only
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image placement and quality

LAYOUTS FOR DESIGNERS

image placement and quality
Image examples Here are some example background and life stye images.

Background images should have plenty of ‘clean’ area to place 

text and product images on top.

Quality can be emphasized using

images showing products in action

Life style images add ‘good feel’ to the publications.

Emphasizing trust in our products 

Uncomplicated images are more powerful and more effective 

when used with additional graphics and text.
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quality standards in reproduction

LAYOUTS FOR DESIGNERS

quality standards in reproduction
Notes on reproduction

Reproduction	of	material	can	be	key	to	the	final	result.

Maintaining a high standard of quality for product design, artwork 

and web work has become a priority for companies entering the 

global market. Competition on the international market means 

competing against different sets of markers and criteria that vary 

from nation to nation and region to region. In order to compete on 

this level, we must adhere to principals of quality to remain highly 

competitive.

Use these settings for high quality print ready output when 

producing	Acrobat	PDF	files.

see advertisments, for grid 

layouts p63

[Based on ‘[PDF/X-1a:2001]’] Use these settings 
to create Adobe PDF documents that are to be 
checked or must conform to PDF/X-1a:2001, 
an ISO standard for graphic content exchange.  
For more information on creating PDF/X-1a 
compliant PDF documents, please refer to the 
Acrobat User Guide. Created PDF documents 
can be opened with Acrobat and Adobe Reader 
4.0 and later.

Advertising reproduction 

Print	ready	files	should	have	all	images	set	to	CMYK	300dpi	and	

color adjusted.

Images should not be reproduced oversized where they become 

pixilated or out of focus.

Retouch or remove unnecessary objects, wires or unsightly items.

Make horizon lines exactly ‘horizontal’ if it’s meant to be so.

Printed material

see brochures, for grid 

layouts p32

Print	Specifications																			

4 page color folds to 11 x 8.5” 6 page Tri Fold

120# Gloss Cover 25.375 x 11 – Folds to 8.5 x 11

4 Color Process with Gloss Aqueous

Print, Score, Fold, Carton Pack
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corporate letter

LAYOUTS FOR DESIGNERS

corporate electronic stationary 
Word documents - Templates available �

Identity

Electronic communications are widely used in place of traditional 

printed business media.

↑
Depth 3.24”
↓

←Width	2.68”	→

Address

Arial Regular 10pt

Font color 50% 

black

SeaStar Solutions

Font color web 

safe colors 003366

Star

↑	
Depth 0.5”

↓

↑
Depth 0.7”

↓

  Width 0.5” 
		←		→

Black

↑
Depth 0.85”

↓

  Width 0.5” 
		←		→ ←Width	2.75”	→

↑
Depth from 

top 2”
↓

The elements for corporate digital media can be found in our 

design guideline pack.

↑
Depth 2”
↓

←Width	2.24”	→
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Enter text here 

SeaStar Solutions®  
1 Sierra Place 
Litchfield, IL 62056 USA  
Phone: 217-324-9430  
Fax: 217-324-2461  

LAYOUTS FOR DESIGNERS

brand letter

LAYOUTS FOR DESIGNERS

brand electronic stationary
Word documents - Templates available � Continuity across brands and businesses

↑
Depth 3.24”
↓

Star

↑	
Depth 0.5”

↓

↑
Depth 0.7”

↓

  Width 0.5” 
		←		→

The elements for corporate digital media can be found in our 

design guideline pack.
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Enter text here 

Electronic media

	  

	  
SEASTAR SOLUTIONS® formerly known as Teleflex Marine

www.seastarsolutions.com

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

To: 

From: 

Date: 
Subject: 

 

Enter text here 

	  

	  
SEASTAR SOLUTIONS® formerly known as Teleflex Marine
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To: 

From: 

Date: 
Subject: 

 

Enter text here 

SeaStar Solutions®  
1 Sierra Place 
Litchfield, IL 62056 USA  
Phone: 217-324-9430  
Fax: 217-324-2461  
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Enter date here 

 

Enter text here 

NAPA®  
1 Sierra Place 
Litchfield, IL 62056 USA  
Phone: 217-324-9430  
Fax: 217-324-2461  

LAYOUTS FOR DESIGNERS

other business letters

LAYOUTS FOR DESIGNERS

other business letters 
Word documents Continuity across brands and businesses

	  
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Enter date here 

 

Enter text here 

Primeline®  
1 Sierra Place 
Litchfield, IL 62056 USA  
Phone: 217-324-9430  
Fax: 217-324-2461  

	  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Enter date here 

 

Enter text here 

Proheat®  
3831 #6 Road 
Richmond 
BC V6V 1P6, Canada 
Phone: 604-270-6899 

Templates available �

↑
Depth 0.85”
↓

←Width	2.75”	→
  Width 0.5” 

		←		→

↑
Depth from 

top 2”
↓

49 50

The templates for corporate digital media can be found in our 

design guideline pack.
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corporate business cards

LAYOUTS FOR DESIGNERS

corporate business cards 
Printed business cards

Business	cards	are	often	the	first	point	of	contact	when	meeting	a	

new or potential business partner or supplier.

Representing our company with consistent communications 

across all brands and businesses owned by SeaStar Solutions.

Tom Douglass
Vice-President Sales & Marketing
Mobile  610-766-2964
tom.douglass@seastarsolutions.com

629 Loughmor Pass | St. Charles, MO 63304

seastarsolutions.com

Tom Douglass
Vice-President Sales & Marketing
Mobile  610-766-2964
tom.douglass@seastarsolutions.com

629 Loughmor Pass | St. Charles, MO 63304

seastarsolutions.com

↑
Depth 1.45”
↓

←Width	2.09”	→

Star

Identity

Name - Calibri Bold 10pt 

Name color 

C - 100%

M - 75%

Y - 0%

K - 20%

Address - Calibri Regular 9pt

Font color black

Templates available �

←Width	1.25”	→

Identity
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LAYOUTS FOR DESIGNERS

brand business cards

LAYOUTS FOR DESIGNERS

other business cards 
Printed business cards

Business	cards	are	often	the	first	point	of	contact	when	meeting	a	

new or potential business partner or supplier.

Representing our company with consistent communications 

across all brands and businesses owned by SeaStar Solutions.
Walter Rieck 
Product Manager
Office  217-324-9473
Mobile  217-851-9023
Fax  217-324-2461
walter.rieck@primelinepe.com

1 Sierra Place | Litchfield, IL 62056

POWER EQUIPMENT &
MARINE PRODUCTS

Walter Rieck 
Product Manager - Power Equipment
Office  217-324-9473
Mobile  217-851-9023
Fax  217-324-2461
walter.rieck@primelinepe.com

1 Sierra Place | Litchfield, IL 62056

Rick Lawrence
Industrial Product Manager
Office  610-382-1941 
Mobile  610-427-9993 
Fax  610-569-4230
richard.lawrence@tflexinc.com

640 N. Lewis Rd. | Limerick, PA 19426 primelinecontrols.com

Brian Curliss
Product Manager - Heaters and Military
Mobile  604-270-6899
brian.curliss@proheat.com

3831 No. 6 Road | Richmond, BC V6V 1P6 

®

Larry Louvier
Product Manager - Marine
Office  217-324-9450
Mobile  217-851-3570
Fax  217-324-2461
larry.louvier@seastarsolutions.com

1 Sierra Place | Litchfield, IL 62056

Templates available �
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power point template

LAYOUTS FOR DESIGNERS

power point template 
Master title slides - Template available Power Point presentations are used widely across our business 

promoting	new	ideas,	products,	pricing,	systems	and	benefits.

This master Power Point can be tailored for all brands with or 

      without reference to boating but  

      always using the identity as a 

      standard sign off.

     

      We have designed one master to use  

      across all areas.

      Easy to use, just select the relevant  

      slides from the master set from within  

	 	 	 			the	Power	Point	file.

Master title and introduction for boating related presentations

Blank Master title and introduction for non boating presentations

Section title page

Bullet point page

Bullet point page Sierra

Bullet point page Shields

Bullet point page SeaStar - BayStar Bullet point page Optimus EPS - Optimus 360
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data sheets

LAYOUTS FOR DESIGNERS

data sheets 
Grid layout for datasheets
Template available �

Product data sheets are a vital part of our continued quest to 

provide useful information to customers, engineers and dealers.

Simple clean layouts supply technical data in an easy to follow 

format. Quality images and illustrations only enhance our products 

global position as some of ‘the best in the world’.

←Width	2”	→

↑
Depth 1.1”
↓

↑
Depth from 
top 1.21”
↓

Headings
Vertical scale 80% 

Horizontal 100%

Tracking set to 0

Arial Bold - 16pt with 16pt leading

Sub Headings
Arial Bold - 12pt with 15pt leading

Body Text
Vertical scale 100% 

Horizontal 100%

Tracking set to 0

Arial Regular - 9pt with 15pt leading - (preferred)

Graduation	rules,	chart	specifications,	identity	and	

social medial links supplied on template.

↑
Depth 0.5”

↓

↑
Depth 6.1”
↓

↑
Depth 2.59”
↓

←Width	2.5”	→ ←Width	2.5”	→

Width 0.5” 
			←		→

Width 0.25” 
			←		→

Width 0.25” 
			←		→

www.seastarsolutions.com

Environmental
• Operating temperature:

  -18°C to +77°C [ISO 25197]

• Storage temperature:

   -40°C to +85°C [ISO 25197]

• Thermal shock: 100 cycles

• Water ingress protection: IP-X7 [IEC 60529]

• Corrosion resistance:

  1,000 hours salt spay [ASTM B117]

• Random vibration:

  0.0284 g^2/Hz [ABYC P-27]

• Resonant vibration:

  4 g’s zero-peak, 20-2000 Hz [ABYC P-27]

• Mechanical Shock:

  50 g’s, 11 msec half-sine shape [ISO 25197]

• UV Resistance; 300 hours [ABYC P-27]

FEATURES
• Take comand bi-color blue

  and red LED for on-board

  diagnostic.

• Adjustable LED light intensity

• Backlight for dark environment.

• Meets or exceeds ABYC, ISO, 

  SAE electrical and

  evironmental requirements.

• CE certified.

1.71" 3.59"

4.92"

2.11"

.06"1.88"

2.7"

1.243"

.59"

.86" 2.40"

.78"

3.43".68"

.92"

5.2"

4 x 10-32 UNF-2A
SS STUDS

OPTIMUS 360 JOYSTICK

Issue Date - March 2013

Issue Number - eps2

Learn More

Page 2 / 2
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technical manuals

LAYOUTS FOR DESIGNERS

press releases 
Technical manual design Technical manuals are available on the www.seastarsolutions.com 

web site. Technical manuals are produced by the factory of 

manufacture only. No attempt to copy or reproduce these manuals 

are permitted. No templates are available.
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Press releases are a vital part of our communications allowing our 

business to publish vital and current information as it happens.

All press releases can be found on www.seastarsolutions.com

The templates for corporate digital media can be found in our 

design guideline pack.

Templates available �



LAYOUTS FOR DESIGNERS

dealer electronic promotions

LAYOUTS FOR DESIGNERS

other electronic promotions 
e-blasts E-Blasts and electronic media are a strong part of company 

marketing reaching to many customers, dealers and distributors 

via direct contact with bespoke messages.

We update the design for e-blast media each year and will 

therefore update these guidelines to include the changes.

OnBoard	Rewards	program	logo	for	Dealer	specific	promotions.

Only use in this color format.

Use a 1pt white keyline for dark backgrounds.

Headings

Arial MT Pro caps

Set vertical scale to 80%

Text 

Arial Regular

Web banners - rotating gifs

Web banners are a great way to promote a strong message.

Simple, straight to the point web banners can be very effective.

Users browse in different ways, some click only on information 

they are looking for and some surf via information that catches 

their eye.

Users generally notice web banners. Eye-tracking tests and other 

means provide information on how users perceived a single web 

page and what they could recognize and recall of it afterwards.
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product advertising

LAYOUTS FOR DESIGNERS

corporate advertising 
Advertising guidelines - Template available � Product advertising must have a simple strong message combined 

with quality photography, illustrations or electronically generated 

media. Strong background color to enhance the product is 

encouraged	but	must	not	be	abused	such	as	florescent	colors.

®

NEW NAME, BRIGHT FUTURE

* Innovative new products

* Advanced technology

* OEM preference

* Extensive product coverage

* 65 year heritage

* Infinite possibilities

The new SeaStar Solutions ‘Star’ will provide energy and 
core strength to support its brands and products.

www.seastarsolutions.com

®

Main titles  - Arial MT Pro Medium 

set vertical scale 80% 

or

YOKO

Use either typeface its own or 

both as shown

Headings
Vertical scale 80% 

Horizontal 100%

Tracking set to 0

Arial Bold - 16pt with 16pt leading

Sub Headings
Arial Bold - 12pt with 15pt leading

Body Text
Vertical scale 100% 

Horizontal 100%

Tracking set to 0

Arial Regular - 9pt with 15pt leading - (go up in 

increments where space allows)

Corporate advertising is based on 1 background image with 1 

main heading and sign off text.

Quality imagery follows the same criteria as product advertising.
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www.seastarsolutions.com

Sierra specializes in the most comprehensive 
range of starters and alternators. Sierra offers 
an extensive selection of over 400 Rotating 
Electrical products including starters, 
alternators, trim motors, solenoids, rectifiers 
and relays. All products are backed by Sierra’s 
industry leading warranty!

®

start withsierra starters & alternators

STARTERS

ALTERNATORS

Learn more
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exhibition graphics

LAYOUTS FOR DESIGNERS

exhibition graphics 
Graphic guidelines - Template available �

Exhibition graphics are generally viewed from a distance to attract 

attention.

Detail can be added for discussion points and should not 

overpower or interfere with the main message.

Main Titles
Arial MT Pro Medium 90pt 

set vertical scale 80% 

or

YOKO

Use either typeface its own or both as shown

Body Text
Arial MT Pro Medium 43pt with 65pt leading

set vertical scale 80% 

The Style of graphics will change approximately every 2 years. 

These guidelines will be updated accordingly.

Tournament Cylinder and Tie Bar

Extreme heavy duty cylinders 

and tiebars designed primarily for 

high performance multiple engine 

applications. Also available for 

single engine applications.

www.seastarsolutions.com

SeaStar Hydraulic ..
Main titles  - Arial MT Pro Medium 90pt 

set vertical scale 80% 

10’ Panel
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consumer view

LAYOUTS FOR DESIGNERS

layouts and grids

3    The following section covers  

    grid layouts and guidelines 

    for art workers and printers.

    To continue the uniform look  

    across literature, stationary 

    and corporate items the 

    following section brings 

    styling for packaging, dealers  

    web and digital media.

Creating recognition to consumer and dealers

Global window

Product impactProduct overview

Packaging
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packaging

LAYOUTS FOR DESIGNERS

product endorsement
Creating recognition to consumer and dealersSome examples of packaging using the globe logo to its best 

advantage. Printed in single color Pantone 280.
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LAYOUTS FOR DESIGNERS

displays and Point of Sale

LAYOUTS FOR DESIGNERS

signage
Attitudes can develop without being aware of its antecedents. 

Subliminal visual stimuli evokes emotion without being 

aware.

We aim to reassure our dealers and customers with marketing 

support material which gently stimulates long term loyalty.

Banner artwork - Template available �

71 72

Dealers	will	benefit	from	display	and	point	of	

sale material in many ways. All kinds of 

promotional elements at the point of sale, are 

versatile	and	appealing,	generate	flow	

towards your message, company and 

products, raise awareness of your 

campaign’s aim, quickly, directly and with 

impact.
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web site

LAYOUTS FOR DESIGNERS

social media
Social media refers to the means of interactions among people 

in which they create, share, and exchange information and ideas 

in virtual communities and networks allowing the creation and 

exchange of user-generated content. Furthermore, social media 

depend on mobile and web-based technologies to create highly 

interactive platforms through which individuals and communities 

share, co-create, discuss, and modify user-generated content. It 

introduces substantial and pervasive changes to communication 

between organizations, communities and individuals.

Social media differentiates from traditional/industrial media in 

many aspects such as quality, reach, frequency, usability, 

immediacy and permanence. Internet users continue to spend 

more time with social media sites than any other type of site.

Facebook

Linked In

Our web site is our window to the world. 

Simple	layout	ensures	customers	can	find	product	information,	

services and support quickly and easily.

Dealers can use marketing information and are constantly 

engaged with new products, Dealer support and Dealer 

rewards.

Customers can ask questions on products, get technical support 

and advice and search our global dealer network for local 

services.

Twitter
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clothing and gifting, sales tools

LAYOUTS FOR DESIGNERS

sales tools
Our	sales	team	will	benefit	from	well	presented	printed	material	

when demonstrating new products to the dealers.

®

in   ensive care 
for multiple engines

+

Product specific web site

Packaging
Brochure
Exhibition stand
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international size templates

LAYOUTS FOR DESIGNERS

international examples

Word letters
Business cards
Power point - Template as North America
Standard product brochure
Impact brochure
Data sheets
Press releases
Electronic media - Template as North America
Advertising
Exhibition graphics

International size templates are available for the following items. Subtle changes are required for adjustment to A4 
size, please use the international templates 
provided.
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technical glossary

LAYOUTS FOR DESIGNERS

technical glossary

Artwork - (A/W) Illustrations, diagrams, line art and photographs 

prepared for reproduction. Also called Finished Art or F/A.

Color Proofs	-	A	preliminary	color	output	to	show	what	the	final	
item will look like.

Color Separations - (Color Seps) In color reproduction, the 

process of separating the colors of an image, by means of a 

scanner or process camera, into a form suitable for printing.

Resolution, DPI & LPI In reproduction, - the resolution at which 

an image or transparency is scanned and the output resolution 

finally	determines	the	fineness	of	the	final	printed	image.	The	

higher	the	resolution,	the	finer	the	printed	image.	The	terms	DPI	

and LPI are related to resolution.

Dots-per-inch (dpi) - is the number of dots or pixels displayed per 

inch which determines the resolution of an image. A higher number 

of pixels per inch gives a higher resolution.

Line-per-inch (lpi) - indicates the screen density (resolution) at 

which the item is to be printed. Example: Newspapers are printed 

at 85 lpi (coarse) while a four color printed brochure is usually 

printed	at	150	to	175	lpi	(fine).

Point size	-	When	you	come	across	specifications	for	typeface	

setting, for example “55 Helvetica Roman 8/9.5pt”, the numbers 

refer to the point size (size of lettering) and the leading (the space 

between lines of leading) - 8pt text set on 9.5pt leading. This is the 

industry standard way of indicating type dimensions and 

setting.

Vinyl Films - The range of materials used on signage surface 

applications. These vary in permanence and are available for 

different purposes, including building windows (in order to let light 

in),	reflective	for	impact	at	night.

For Designers

Typography tracking - In typography, letter-spacing, usually 

called tracking by typographers, refers to a consistent degree of 

increase (or sometimes decrease) of space between letters to 

affect density in a line or block of text.

Horizontal/Vertical scale - Horizontal scale and vertical scale 

specify the proportion between the height and width of the type 

relative to the baseline. You can adjust scale to compress or 

expand selected characters in both width and height.

Scaling type using a transformation tool affects the type’s 

horizontal scale as well as the type size, leading, indentation, and 

baseline shift. When type has been scaled using a transformation 

tool, you can revert it to its original horizontal scale by setting the 

horizontal scale to 100%.

Note: Depending on the value you enter when you use vertical 

type, the horizontal scale may make the text appear narrower, 

because it functions relative to the baseline. The opposite is true 

for vertical scale.

To adjust the horizontal or vertical scale of type:

Select any type container or type path using a selection tool, or 

select a range of text using the type tools.

If the Horizontal Scale pop-up menu  and the Vertical Scale 

pop-up menu  are not visible in the Character palette, choose 

Show Options from the Character menu.

Enter a percentage in the Horizontal Scale or the Vertical Scale 

text box.

Our Identity

To facilitate communication with suppliers, this page includes a 

number of industry terms which you may come across:

SeaStar Solutions® - The company name (identity).

Identity - The company name as seen in a consistent format and 

color.

CMYK - Initials for the four process colors of cyan, magenta, 

yellow and black inks used in full color printing. The combination of 

these colors creates a broad range of colors and hues.

Pantone™ Matching System (PMS) - The proprietary color ink 

system from Pantone, Inc., that is commonly referred to as Special 

Color or Spot Color.
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